
We’ve talked quite a bit about the elements of genre, 

research, and real-life experiences when writing 

nonfiction. In the vast landscape of this type of 

writing where facts and information reign  

supreme, the powerful and often unexamined  

tool of storytelling is your superpower.  

Weaving narratives into nonfiction takes a  

piece of writing beyond a simple relaying  

of facts; it creates an immersive experience that has the power to captivate readers and 

transform their reading experience into a journey. Let’s explore how storytelling is like a  

magical thread that weaves together narrative and nonfiction writing.

1. BRINGING FACTS TO LIFE

Picture this: a list of statistics about climate change versus a vivid narrative 

that takes you to the melting glaciers, introduces you to real scientists 

working on the frontlines, and makes you feel the urgency of the issue. 

Which one is more compelling? More likely to stay with you? Hopefully, you 

said the latter! We think so.

The point of storytelling in nonfiction is that it breathes life into the facts 

with the power to turn the whole thing into an emotional experience. It’s 

the difference between presenting clinical information and inviting your 

readers to step into the backstory. By incorporating real-life stories, personal 

anecdotes, or case studies into nonfiction writing, you go from presenting 

sterile information to crafting something that can truly resonate with your 

audience and that they will remember.

USING STORYTELLING  
AS A TOOL   
IN NONFICTION WRITING



2. HUMANIZING THE INFORMATION 

By nature, nonfiction often deals with complex subjects—scientific theories, 

historical events, and social issues to name a few. Storytelling provides 

the human connection that taps into our collective emotions and draws 

readers in. Instead of drowning in a sea of abstract concepts, readers find 

themselves walking in the shoes of individuals affected by whatever it is 

you’re presenting to them.

Consider a piece on a medical breakthrough. Rather than delving into the 

technical intricacies, which, frankly, is likely to bore the pants off readers, 

storytelling allows you to introduce the reader to the patient who benefited 

from the treatment, the scientist who dedicated years to the research, or 

the family whose life was changed. Humanizing the information makes 

it relatable and, more importantly, memorable. This is the entire concept 

behind Stories that Stick, by Kindra Hall, a book we love and will be 

reviewing for you in the coming months.

Storytelling captivates our attention and makes us care.

3. CREATING A NARRATIVE ARC

Storytelling isn’t just about anecdotes, though. It’s about crafting a narrative 

arc that guides readers through your nonfiction piece. It takes readers on a 

journey, similar to what they experience when reading a novel. Beginnings, 

middles, and ends aren’t only for fiction—they also form the backbone of 

compelling nonfiction.

Start with a hook that grabs attention—a riveting fact, a thought-provoking 

question, or a surprising anecdote. Progress through the core of your 

content, introducing conflict (the problem or challenge at hand), the 

protagonist (who is tackling or affected by this problem), and resolution 

(the insights or solutions). Finally, wrap it up with a conclusion that leaves 
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a lasting impression. A well-structured narrative arc will keep readers 

engaged from the get-go, all the way to the end.

4. THE POWER OF CHARACTERS

While fiction introduces characters who go on a hero’s journey, which drives 

the plot, nonfiction does the opposite. It introduces a problem (which is the 

equivalent of a plot) and the real people whose stories create a captivating 

narrative to take readers through the issue. Whether it’s historical figures, 

experts in a field, or everyday individuals experiencing a phenomenon, 

characters add depth and dimension to your storytelling.

In a piece about environmental conservation, for example, you might 

introduce the biologist studying endangered species, what’s at the core of 

the endangerment, the activist advocating for change, or the community 

rallying to protect their ecosystem. These characters become the anchors 

that ground your nonfiction narrative in the human experience, and  

this is key. This is what makes it not just informative but also compelling 

and relatable.

5. SETTING THE SCENE

Storytelling is about more than just people; it’s about creating a vivid 

setting that paints a picture. It’s about world-building. It’s about 

transporting the reader into the heart of the narrative with sensory details. 

Whether you’re describing a historical event, a scientific discovery, or a 

cultural phenomenon, setting the scene is crucial.

Take your readers to the bustling streets of a bygone era, the sterile 

laboratories where groundbreaking experiments unfolded, or the serene 

landscapes threatened by environmental changes. The details you provide 



create a mental landscape for your readers. This, in turn, makes your 

nonfiction piece an immersive journey.

6. BUILDING TENSION AND RELEASE

Just as settings and characters aren’t reserved for fiction, tension and conflict 

aren’t either. Tension and conflict are powerful tools in nonfiction storytelling 

as well. By introducing challenges, conflicts, or unanswered questions, you 

create a sense of tension that sustains the story’s pacing and keeps readers 

turning the pages. The resolution—the moment when information or insights 

are unveiled—offers a satisfying conclusion for the reader.

Think of a piece on a scientific mystery. Pose questions that beg answers, 

introduce conflicting theories, and build anticipation. When you finally  

reveal the breakthrough or solution, it’s not just an informational tidbit;  

it’s the culmination of a narrative journey that leaves readers with a sense  

of fulfillment.

7. INVITING REFLECTION AND CONNECTION

Storytelling in nonfiction isn’t just about delivering information; it’s also 

about inviting readers to reflect and connect with the material on a personal 

level. If you encourage them to see themselves in the story—relating it to 

their experiences or life or offering them a way to ponder the implications of 

the information presented—you can capture their attention more viscerally.

In a piece about climate change, for example, consider prompting readers 

to consider how this phenomenon might impact their lives, their loved ones, 

or the lives of those around them either now or in the future. A well-crafted 

narrative can also trigger readers’ empathy for others. The art of storytelling 

in nonfiction is about more than the story you tell; it’s about offering a way 

for readers to connect the story to themselves. It’s about providing them a 

reason to care.



CONCLUSION
The art of storytelling in nonfiction 
is the superpower that can 
transform plain information into 
an emotional experience. It’s 
the bridge between facts and 
collective human emotions. It’s 
the magic thread that weaves a 
story that brings the reader into 

the narrative. Whether you’re 
unraveling the mysteries of 
science, exploring historical events, 
or shedding light on societal issues, 
use the power of storytelling 
to make your nonfiction writing 
not just informative, but truly 
unforgettable.


